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Food and food culture is an essential topic in the life sciences which impacts the life of human being. Different factors influence food culture in the current generation, including technological advancement. The presence of social media has affected food culture significantly as the behaviour and attitudes of people concerning food changes. The dining process is one of the essential concepts in food culture that has been affected by social media. Although dining still exists in the millennial generation, the behaviour and attitudes of the idea have been significantly affected. Also, the relationship of people with food has been changed, which in turn affects the use of food in enhancing social bonds.
DiPietro, R., Crews, T., Gustafson, C., & Strick, S. (2012). The Use of Social Networking Sites in the Restaurant Industry: Best Practices. Journal of Foodservice Business Research, 15(3), 265-284. DOI: 10.1080/15378020.2012.706193
1. The main point in this article is that social media offers a platform where people share their experiences, perspectives, and opinions regarding food (DiPietro et al., 2012). The report argues that sharing ideas among people in social media affects their behaviours and attitudes towards food, which in turn impacts the dining process. This article concludes that the use of social media influences people as they share their culture in various perspectives, such as eating food in restaurants.
2. The author claims that the connection of people through social media enables them to share experiences that impact the behaviour of other people on food. The main argument is that social media enhances the flow of information from different individuals, thus influencing behaviour and attitudes towards food, which affects dining. Social media have enabled people to access opinions from different cultural perspectives which has affected the view of food.
3. This article provides a strong argument because the author offers supportive information on how social media impacts the view of people on food through educative, informative, and persuasive information. The article provides an analysis of how social media have affected the culture of people and their views towards food such as consumption of food in restaurants. The source is valid because it is written by an author who is an expert in hotel management at South Carolina University.
4. This source supports my argument by showing that dinning still exists in the digital era, although social media have affected it significantly through changing the behaviour and attitudes of people. The article provides that the use of social media have impacted food culture considerably in the digital era as people share information and opinions. The report will be used in my thesis to prove that dining still exists; however, it has been affected significantly. 
Dunbar, R. (2017). Breaking Bread: The Functions of Social Eating. Adaptive Human Behavior and Physiology, 3(3), 198-211. DOI: 10.1007/s40750-017-0061-4
1. The article explains how social media has affected the dining process through reduction of friends and family dining. The report argues that social eating is beneficial to people; however, it has been dramatically influenced by social media. The main point in this article is that social media has led to the death of social dining among families and friends, which impacts the development of social connections significantly through sharing foods. Social media have affected the view of food as a tool for creating bonds because people share their experiences through social media platforms; thus, the need for gatherings is not viewed as significant. 
2. The author wrote this article to show how social media has impacted the development of relationships through the sharing of food (Dunbar, R. (2017). The overall argument in this article is that in the digital era, people are not much involved in the consumption of food together, which affects their relationship. Therefore, the use of food to create bonds is not well embraced by society because social media offers a great platform to develop social links between people from a different culture and geographical locations. 
3. The author provides a strong argument as the article explains in detail how social media has impacted the behaviour of food, such as eating fast foods, which affects the ability of people in the consumption of principal meals such as lunch, supper, and breakfast in their families and with friends. Also, the social consumption of meals takes longer, which ensures that people have time to bond. It ensures that food is used as a tool for creating relationships between individuals, communities and groups. The article is reliable and valid as it provides its information based on credible articles and theories.
4. This article does not provide a contrasting argument as it shows that social media has impacted the relationship of people with food, which affects the creation of social bonds. The article supports my thesis by providing an analysis of how social feasting creates bonds and how the presence of social media has led to the death of the concept of food in establishing social relationships. Therefore, this article will help answer the question of the impact of social media in developing social bonds through food.  
Kim, B., Yoo, M., & Yang, W. (2019). Online Engagement among Restaurant Customers: The Importance of Enhancing Flow for Social Media Users. Retrieved 4 May 2020, from https://doi.org/10.1177%2F1096348019887202
1. The article describes how the connection between customers and restaurants has affected the behaviour of customers on food choices and consumption. Social media have transformed the customers' experience by creating platforms where business organizations and customers can engage. People can access information about food on online platforms, which impacts their decisions to purchase food in restaurants. The main point in this article is that social media affects the food choices of people, which in turn affects their dining behaviour. Social media platforms have enhanced the expression of people related to food because advertisements in social media platforms have influenced them to make choices in consuming foods outside their homes, affecting their dining behaviour. 
2. The reason for this article is to show that the digital era has affected the behaviour and attitudes of people towards food, which affects their dining behaviour (Kim, Yoo & Yang, 2019). The article shows that dining is still in existence in the digital era; however, consumption behaviours such as taking foods outside homes have increased. The report provides clear information on how the use of social media platforms have affected the choices of people concerning food which impacts the way they dine. 
3. The argument provided in this article is reliable as it correlates with other researches, which shows that the attitudes and behaviour of people on food have been affected significantly. Social media impacts the behaviour of people towards food through advertisements and influence from other people. The article provides valid information because it is published in SAGE Journals, which is known to release reliable research information. 
4. The article provides supporting information to my thesis by showing that dinning still exists in the digital era, and the behaviour and attitudes of people have been affected concerning food. People still dine; however, the presence of social media has influenced their dining behaviour through various concepts such as eating outside their homes and the consumption of fast foods. The article will be significant in the development of the thesis as it will provide information about how social media platforms have affected the attitudes and people's behaviour on dining.    
Spence, C., Mancini, M., & Huisman, G. (2019). Digital Commensality: Eating and Drinking in the Company of Technology. Frontiers in psychology, 10, 2252. https://doi.org/10.3389/fpsyg.2019.02252
1. The article provides information about how food enhances commensality and the impact of social media on the commensality concept in the dining process (Spence, Mancini, & Huisman, 2019). Commensality is a significant element in social dining which has been affected by social media adversely. This article shows that the process of commensality has changed as people share meals in online platforms through videos. However, the main point in this article is that social media harms commensality in dining. For example, the increased usage of social media has influenced people to embrace solo dining, which impacts commensality. 
2. This article was written to provide information about the adverse impact of social media in creating connections through food. The presence of social media has impacted people to embrace solo dining as they connect with other people through online platforms. The overall argument is that social media platforms have provided connections of people, which have impacted the view of the significance of food in enhancing social bonds.
3. The argument provided by this article is reliable as it shows how social media has led to the death of the dining table and family meals. Many people beliefs in social media platforms when it comes to creating bonds and the use of food as a tool for developing social links have been neglected. The article provides reliable information as it is published by PubMed, which is rated as one of the best online research sites that provide reliable information.
4. The article does not provide conflicting information as it offers a supportive argument on the impact of social media in developing social bonds through food. The concept of commensality is significant as it provides a viewpoint of how the utilization of social media has affected their attitude towards the use of food in creating social bonds. The article will be significant in proving that social media has changed the relationship of people with food, which in turn impacts the development of social bonds.
Timilsina, M. (2017). Impacts of social media in restaurant businesses. Retrieved from https://www.theseus.fi/bitstream/handle/10024/128861/Timilsina_Manoj.pdf;jsessionid=DBBF01354F2820394B9C049D58AF207C?sequence=1
1. This article shows that the acceptance of digital media in the food industries have affected the dining concept significantly. Social media have been proved to be a vital tool which has enhanced the performance of food industries. Advertisement of food through social media platforms have influenced people to change their dining behaviour. The article points out that although the dining concept still exists, the social media has impacted it significantly. The significant elements of dining, such as the preference of food, have been affected as people are influenced by other people and food industries to consume certain types of foods such as fast foods.
2. The reason for this article is to provide information on how the increase in social media usage has led to an impact on the dining process (Timilsina, 2017). The consistent use of social media among people have influenced their behaviour as they are attracted to the foods advertised and presented by different people on social media platforms. The main argument of the author is that the more food industry uses social media to promote their businesses, the behaviour, and attitudes of people towards food changes, which impacts dining. 
3. The argument provided by the author is strong as the article shows that as people get used to social media, their preference for food prepared outside homes increases. Also, the use of social media affects the choice of food. People choose to consume foods that are consumed by other people through influence. The article is reliable as it provides information based on primary research. The author investigated to prove how the millennial has been affected by social media to consume foods in restaurants and to make food choices based on the influence of social media platforms.  
4. The article provides a supportive argument to my thesis, which argues that social media platforms have impacted food behaviour significantly, which impacts dining. The use of social media has been proved to have a significant impact on the food culture of people in this article. The dining behaviour of millennials is more affected because they are linked to increased rates of social media use. The report is useful in supporting my argument that in the digital era, dining exists, but the behaviour of people has changed the dining process significantly.
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